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OBJECTIVES

At the time, the firm was utilizing Klaviyo and their capabilities were
limited to simple sends and importing leads from various sources.
The firm identified these objectives they wanted to address:

e Mapping out the entire lead process to manage database

e Be able to automate lead import activity, from various sources, A T A G L A N C E
while maintaining the integrity of the data

e Custom campaign Ul: the ability for team members to easily
create new campaigns and enter campaign meta relevant to C H A I— I— E N G E S
executed campaigns

e Learning how to utilize Dynamic Content as well as be able to
report on dynamic content performance

o Gain visibility into their data, specifically lead sources and being
able to enter leads into email journeys based on the lead source

e Increase revenue from existing flows, and improve sales B E N E F | T S

e Use creative templates and best practices to increase sales and
increase brand awareness of philanthropy division.

e Increase revenue from existing
customers

e Aquire new customers and convert

e Increase awareness of philanthropy work

e Direct Cost : Consulting costs
¢ Revenue Created: 30% ROAS &

s o L U T I o N Email Marketing Revenue

Our solution was to generate new content, use dynamic
features, and improve segmentation and test flow strategies.
We discovered new ways to showcase their brand.

BENEFITS

1. Rebuild product images and branding

These benefits are really helpful for rebranding your product
or services and building another image for customers.

2. Email revenue growth

Massive success was provided by introducing new flows and
address opportunities for increase revenue, flow testing and COFOUNDERS: STEVEN FORD, BRANDON LEIBEL
content A/B testing to improve conversion and repeat

purchase and for outbound campaigns. Sand Cloud

3. Powerful word of mouth advertising “For over 12 months, our company has
Often leads to product and service brand evangelism that been Improving the brand Elgle

can help boost our company’s visibility and improve the comp.any|mages to give a pr?per
conversion rates. This was done by using strategies to show experience to our customers.

case there brand with content in new ways.
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The perfect Holiday gift has arrived!!
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10% DONATED TO PROTECT MARINE LIFE

IT'S HERE!

FINEAPALE POUNDIES HAVE APRIVED




